
 

ARTICLE XXX—SIGNS 

 

 

SECTION 30.00 - Intent 

These regulations establish rules and standards for the construction, location, maintenance and removal 

of signs. Directional, informational, emergency, or traffic-related signs owned by city, state or federal 

government agencies are not regulated by this chapter. 

The execution of these regulations recognizes that the purpose of this chapter is to protect the dual 

interest of the public health, safety and welfare and to ensure the maintenance of an attractive physical 

environment while satisfying the needs of sign users for adequate identification, communication, and 

advertising. In order that such purposes can be achieved, the following objectives shall be applied for 

this chapter and any future additions, deletions and amendments: 

A. General. Ensure that signs are located, designed, constructed, installed and maintained in a way 

that protects life, health, morals, property and the public welfare; 

B. Public Safety. Protect public safety by prohibiting signs that are structurally unsafe or poorly 

maintained; that cause unsafe traffic conditions through distraction of motorists, confusion with 

traffic signs, or hindrance of vision; and that impede safe movement of pedestrians or safe 

ingress and egress from buildings or sites; 

C. Protect Aesthetic Quality of Districts and Neighborhoods. Prevent blight and protect aesthetic 

qualities by preventing visual clutter and protecting views; preventing intrusion of commercial 

messages into non-commercial areas; and eliminating signs and sign structures on unused 

commercial properties. Also, to avoid glare, light trespass, and sky glow through selection of 

fixture type and location, lighting technology, and control of light levels; 

D. Free Speech. Ensure that the constitutionally guaranteed right of free speech is protected and to 

allow signs as a means of communication; 

E. Reduce Conflict. Reduce conflict among signs and light and between public and private 

information systems; 

F. Business Identification. Allow for adequate and effective signage for business identification and 

other commercial speech, non-commercial speech, and dissemination of public information, 

including but not limited to, public safety information and notification as may be required by law; 

G. Foster Economic Development. Ensure that signs are located in a manner that does not cause 

visual clutter, blight, and distraction, but rather promotes identification and communication 

necessary for sustaining and expanding economic development in the City; and 

H. Recognize Unique Areas. Acknowledge the unique character of certain districts, e.g., the B-3 

District, and establish special time, place and manner regulations that reflect the unique 

aesthetic, historical, and/or cultural characteristics of these areas.  
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SECTION 30.10   - Definitions  

Sign means any words, numbers, figures, presentations, designs, objects, trademarks, inflatables, 

announcements, pennants, emblems, banners, pictures or other symbols or similar devices which 

attract attention or make known such things as an individual, firm, profession, business, event, 

commodity or service and which are visible outdoors at the property line or any right-of-way lines, and 

shall include any structure designed to be used for such display. For the purpose of removal, such term 

shall also include sign supports. A sign shall not include any of the above that is customarily affixed to a 

person or clothing that is being actively worn by a person. 

The following definitions are related to the regulation of signs in this ordinance (see end of this section 

for illustrative examples). 

A. Abandoned sign means any sign which for a period of at least 30 days or longer no longer 

correctly directs or exhorts any per-son or advertises a bona fide business lessor, owner, product, 

service or activity. 

B. Advertising vehicle or trailer sign means any vehicle or trailer which, as its basic purpose, has the 

advertisement of products or the direction of people to a business or activity, whether such 

business or activity is located on or off the premises. 

C. Animated sign means a sign that has any visible moving part, flashing or osculating lights, visible 

mechanical movement of any description, or other apparent visible movement achieved by any 

means that move, change, flash, osculate or visibly alters in appearance in a manner that is not 

permitted by these regulations. 

D. Area of sign shall be calculated by measuring the area of all sign elements circumscribed by a 

rectangle, as follows (see graphic next page): 

i. For a wall sign comprised of individual letters, figures or elements on a wall or similar surface 

of the building or structure, the area and dimensions of the sign shall encompass a rectangle 

that forms, or approximates, the perimeter of all elements in the display, the frame, and any 

applied background that is not part of the architecture of the building. 

ii. For a freestanding sign, the sign area shall include the sign frame, if any, but shall not include 

1) a pole or other structural support unless such pole or structural support is internally 

illuminated or otherwise so designed to constitute a display device, or a part of a display 

device. 2) Architectural features that are either part of the building or part of a freestanding 

structure, and not an integral part of the sign, and which may consist of landscaping, a 

decorative sign base or structural forms complementing the site in general. 

iii. Lower case letters with ascenders and descenders that extend beyond the limits of the sign 

height by a maximum of 12 inches, will not be calculated into the total sign area. 

iv. In the case of a flat, two-sided sign, only one side shall be used to calculate the sign area. In 

the case of a multiple-faced sign, the area of all faces shall be considered as one surface. A 

sign shall be considered flat if there is less than a two-foot space between the two sign 

panels. 

E. Ascenders means the portion of a lowercase letter that rises above the main body of the letter as 

found in the letters b, d, f, h, k, l, and t. 

F. Awning sign– see Canopy Sign  
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G. Banner sign means a temporary lightweight sign that is attached or imprinted on a flexible 

surface that deforms under light pressure and that is typically constructed of non-durable 

materials, including, but not limited to, cardboard, cloth, and/or plastic. 

H. Billboard means a large panel for the display of advertising and messages. 

I. Canopy sign means any sign that is painted on, applied or attached to or hung from a marquee, 

mansard, awning, canopy or other structure projecting from and supported by the building and 

extending beyond the building wall. 
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